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Abstract 

•Purpose-The purpose of the research is to investigate the true nature of any differences between men and 
women, in the way that they communicate at the workplace. 

•Design/methodology/approach-A qualitative research was carried out using semi-structured interview 
questions, involving 418 UAE nationals comprising of 218 Emirati males and 200 Emirati females ranging from 
the age of 20 years to 55 years. 

•Findings-Findings partially supported Tannen (1990) and Gray (1992), but also had some new interesting 
revelations, unique to the UAE such as regarding communication straightforwardness and tone, group 
communication, communicating with other nationalities, body Language, forming opinions, expressing them 
and receiving feedback, openness, disclosure and details in explaining things, conversation topics, and ability to 
convince others in a sales presentation. 

•Research limitations/implications-When making conclusions from a limited sample size, some stereotyping is 
indeed inevitable. 

•Practical and social implications-This research provides valuable insights to anyone who wishes to work and 
do business in the UAE, from the perspective of gender differences and gender interaction. 

•Originality/value Research and publications about gender differences and gender-related communication are 
abundant in the west. Many statements by some authors such as Tannen (1990) and Gray (1992) are somewhat 
controversial. On the other hand, research regarding gender-related differences in the UAE is relatively scarce 
(Alkhateeb, 2001). Since the 9/11 incident, there have been generalisations and negative stereotypes about Arab 
men, Islam and gender roles in the Middle East. This research is timely, especially in the light of the fast rate of 
development in the UAE brought about by the discovery of oil in the 1960’s and more women entering the 
workforce. 
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1. Introduction 

Gender in the Middle East is a popular topic but one that is laden with generalisations about Arab men, Islam 
and gender roles. Negative stereotypes are particularly evident in media since 9/11 (Russell, 2012). This 
research intends to portray a more accurate, balanced and less emotional view to not only gender differences, 
but also inter-gender and intra-gender relations in the UAE. This is important because negative expectations that 
are biased by the beliefs about a particular gender can affect performance of that gender (Ridgeway, 1993). For 
example, women who are exposed to stereotypical ideas about poor performance of females on math tasks, 
perform less well on math assessments. That is why research need to be conducted in the UAE, in order to dispel 
negative stereotypes of both men and women. “Things are changing, girls are less shy about talking to men. 
That’s a good thing because you have to talk to them at university and if you want a career, you have to do that 
sometimes” said a teenage girl in a study by (Crabtree, 2007, p. 582).  

Historically, women were disadvantaged when trying to find work because of their educational background. 
This should not have been the case since Islam, the official religion in the UAE, has always called for equal 
access to education for males and females (Gender differences in mathematics achievement among high school 
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students in the United Arab Emirates, 1991–2000, 2001), and that means that men should never have enjoyed 
more priority in education than women.Nowadays, “more female students are enrolled in all levels of education” 
in the Arab states (Bahgat, 1999, p. 134). (Culture, Gender and the Influence of Social Change amongst Emirati 
Families in the United Arab Emirates, 2007)commented that girls’ schools exhibited higher quality of teaching 
and classroom practices more conducive to learning, than the boys’ schools.The interdependency between 
families in the past is evidently lacking in the modern metropolitan life in the UAE, according to one respondent 
in the qualitative study by (Culture, Gender and the Influence of Social Change amongst Emirati Families in the 
United Arab Emirates, 2007). The older generation of women had found themselves retreating exclusively into 
their homes, where they are unable to work because of lack of opportunities for education during their 
generation. However, the current generation of younger women now need to find work and assert their stature 
commensurate with their education and ambition (Culture, Gender and the Influence of Social Change amongst 
Emirati Families in the United Arab Emirates, 2007). There are increasing numbers of Emirati females in 
schools and universities, and consequently in the workplace.Women in the UAE are now needed to carry out the 
task of nation-building and hold offices and positions in the Government, similar to their counterparts in the 
West. Consequently, the nature of the interaction between Emirati men and women, as well as the differences in 
communication styles of the two genders in the UAE workplace, need to be investigated. 

2. Literature Review 

There are many studies on gender and the sociology of gender. The Women in Development (WID) and Gender 
and Development (GAD) are two frameworks within feminist approaches to development. WID emerged as an 
effort to include women in the development discourse (Maslak, 2008). This represented a shift from focusing on 
women in their roles within the family, to their roles as working employees within the organisation. This 
approach has been criticised for overemphasising the individual without sufficient consideration of context i.e., 
it looks at women simply being included into existing institutions without understanding the complexity of the 
relations between men and women (Introduction–From denouncing gender inequities to undoing gender in 
education: Practices and programmes toward change in the social relations of gender, 2009). GAD emerged as 
an apparent answer to this criticism. GAD framework considers social structures and includes the examination 
of the relationship between men and women rather than merely looking at women in isolation (Bannon et al., 
2006). A combination of the two approaches is taken in this study. 

There have been many publications on gender issue and related topics, judging from a computer search on 
Psychological Abstracts via PsycINFO.Many statements by some authors such as (Tannen, 1990) and Gray 
(1992) are somewhat controversial. One area that has received little attention is the gender-related differences in 
the UAE (Gender differences in mathematics achievement among high school students in the United Arab 
Emirates, 1991–2000, 2001) especially in the light of fast rate of development brought about by the discovery of 
oil in the 1960’s. In order to understand the issues that Emirati women may now be facing (WID approach), and 
the complexity of the inter-gender relations (GAD approach) in the UAE, one needs to first look at the literature 
from the west. 

2.1 Gender Differences in the West 

There are numerous researchthat have been conducted and published about gender differences and 
gender-related communications in the West.Meta-analyses have been published on the impact of gender on 
intelligence testing (Cross-Cultural Comparison of Sex-Related Differences on Intelligence Tests: A 
Meta-Analysis, 1987), cognitive ability including mathematical, verbal and spatial ability (Hyde, 1981; Hyde, 
Fennema & Lamon, 1990; Linn & Peterson, 1985), personality development (Cohn, 1991; Feingold, 1994), 
conformity and social influence (Cooper, 1979; Eagly & Carli, 1981; Johnson & Eagly, 1989), self-disclosure 
(Dindia & Allen, 1992), leadership style, evaluation and effectiveness (Eagly & Johnson, 1990; Eagly & Karau, 
1991; Eagly, Makhijani & Klonsky, 1992; Eagly, Karau & Makhijani, 1995), aggressive behavior (Eagly & 
Steffen, 1986; Hyde, 1984) and social behavior (Eagly & Wood, 1991; Wood, 1987). 

The idea that women and men have different communication styles have become the theme of many best-selling 
books on gender differences such as the book written by Gray (1992) titled “Men are from Mars, Women are 
from Venus”. This book argues that there are significant and consistent differences in communication styles 
between men and women, expressing the notion of gender differences and propagating stereotypes.Tannen 
(1990) declared that scholars and individuals must acknowledge that men and women communicate differently. 
Gray (1992) may have taken Tannen’s (1990) propositions further by declaring that men and women not only 
communicate differently, but they have so little in common as to be from completely different planets-struggling 
to comprehend one another.An important justification for this research is that Gray (1992) himself did not claim 
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to have conducted any scientific research and his pronouncements are based purely on his theory and not 
supported by empirical research (Wood et al., 1998). Among the topics discussed by researchers in the West, are 
as follows: 

2.1.1 Working with Others 

There are several important topics pertaining to the alleged differences in communication and the working styles 
of men and women that were highlighted by Gray (1992). Gray (1992) suggested that men prefer to do things by 
themselves, tend to evaluate the competence of others when interacting, and are more competitive. This is 
somewhat consistent with some research that have shown that men tend to value male input over female input 
and assume that men are more competent than women (Martin, 1996; Pierce, 1995; Williams, 1995).Males are 
also more likely than females to intentionally withhold information to further their own positions or harm 
another’s position (Gender differences in the intentional use of information in competitive negotiations, 2000). 
Eagly and Karau (1991) found that in short-term and task oriented situations, men are more likely to emerge as 
leaders, whereas women are more likely to emerge as leaders if the situation calls for more social leader.This is 
consistent with an earlier meta-analytic study by Wood (1987). This is also supported by a subsequent study by 
Eagly, Karau and Makhijani (1995) which found that men were more effective than women in roles that were 
defined in more masculine terms, and women were more effective than men in roles that were defined in less 
masculine terms. Eagly and Steffan (1986) found that men have a tendency to aggress more than women where 
that aggression produced pain or physical injury, and notwhen aggression produced psychological or social 
harm. Women, more than men, perceived that enacting aggressivebehaviorthat would produce pain or physical 
injury, would harm not only the target, but oneself in the form of guilt and anxiety. It is suggested by Eagly and 
Steffan (1986) that sex differences in aggression are a function of perceived consequences of aggression that are 
learned as aspects of gender roles and other social roles. 

2.1.2 Emotions, Self-Worth and Other Personality Attributes 

Gray (1992) states that, women are completely at the mercy of their hormones. “From early adolescence through 
adulthood, women are twice as likely as men to experience depression” Hoeksma (2001, p. 173). They may not 
have high self-esteem despite their accomplishments.With regard to the Big Five Personality Dimensions, 
“women reported themselves to be higher in Neuroticism, Warmth and Openness to Feelings, whereas men were 
higher in Assertiveness and Openness to Ideas” (Costa, Terracciano & McCrae, 2001, p. 322). Feingold (1994) 
found that females were higher than males in extraversion, anxiety, trust, and, especially, tender-mindedness 
(e.g., nurturance). There were no noteworthy sex differences in social anxiety, impulsiveness, activity, ideas 
(e.g., reflectiveness), locus of control, and orderliness.Gilligan (1982) asserted that women measure everything 
in terms of relationships, and men measure in terms of logic.Males were found to be more assertive and had 
slightly higher self-esteem than females. Hyde (1981) commented that although there may be differences 
between male and females in terms of intelligence (verbal ability, quantitative ability, and visual–spatial ability), 
these differences were small. The same goes for verbal ability (Hyde & Linn 1988). 

2.1.3 Asking Questions and Agreeableness 

Women are more likely than men to ask questions and agree with others, and women are less likely than men to 
challenge others’ statements and frame others’ arguments (Gray, 1992). Women have greater concern for 
cooperation and connection in their relationships. Men are more likely to interpret messages according to levels 
of dominance, whereas women are more likely to interpret them according to levels of supportiveness. Eagly 
and Carli (1981) also found that women are more likely to be persuaded than men and are more conforming. An 
earlier meta-analysis by Cooper (1979), however, had inconclusive results. 

2.1.4 Directness 

Women are often indirect in their communication. They often use tagged phrases like “don’t you think” 
following the presentation of an idea, “if you don’t mind” following a demand or “this may be a silly idea, but” 
preceding a suggestion. Several studies have shown that women tend to soften their demands and statements, 
whereas men tend to be more direct (Coates, 1989; Tannen, 1990; Spender, 1980; Case, 1994). 

2.1.5 Problems 

According to Gray (1992), women talk about their problems in order to have a connection with others. They 
don’t seek a solution to their problem. Men on the other hand, often try to solve their problems on their own, 
and if they are not able to, they will discuss their problems with others and expect solutions to be given to them. 
The problem arises when women talk about their problems to men–men will offer solutions, when the women 
only want to have an emotional connection. Similarly, problems occur when men talk to women about their 
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problems–men want solutions, but only get emotional support from the women. 

2.1.6 Personal Details 

Women converse about topics of a more personal type such as their family, their emotions, and their friendships. 
Women are also not afraid to embed details in their speech in order to involve people in the events being 
described. Men, however, use more abstract communication, speaking in vague and general terms (Kramarae & 
Treicher, 1983; Schaef, 1985). Dindia and Allen’s (1992) meta-analysis on sex differences in self-disclosure 
concurred with previous findings that women disclose more than men. However, they also pointed out that this 
is only true in same-sex dyads. When talking with men, women do not disclose any more than their male 
partners disclose. 

2.1.7 Studies Done in Other Countries 

In Japan, a quantitative study revealed that in gender-mixed formal interactions, female guests are more 
assertive than male guests. However, the qualitative results show a much more complex picture; domineering 
and cooperative strategies are used by both, male and female participants (Tanaka, 2009). One possible view 
regarding this apparent contradiction is that a qualitative research can elicit more information (and is therefore 
better) compared with a quantitative one, when complex issues are involved. 

In Taiwan, it was found that female science teachers in secondary schools perceived greater collegiality among 
the teachers. This may be due to women’s emphasis on emotional connection at work. Male science teachers, on 
the other hand perceived lower work pressure and better teacher-student relations (Huang & Fraser, 2009), 
probably due to men’s emphasis on solving problems, and moving on. 

In Netherlands, a study by Harskamp, Ding & Suhre (2008) revealed some rather interesting findings in relation 
to female students inability to work with the the opposite gender. It was discovered that female students in 
mixed gender groups did not learn to solve physics problems as well as male partners or as female students in 
all-female dyads. Analyses of interactive behaviours showed that female students in the mixed gender groups 
devoted less time actively seeking solutions and spent more time asking questions than their male partners. 
Female students in the all-female dyads did not differ in interactive behaviour or post-test performance from 
males. They had a more balanced interactive style than females in the mixed-gender dyads (Harskamp, Ding & 
Suhre, 2008). 

In Malaysia, Ahmad (2012) found that out of 23 statements made in the first book by Gray (1992) about gender 
differences,only 8 were supported, 10 were not supported and 5 were actually true for the opposite gender. 
Ahmad (2012) also found that 6 out of 10 statements derived from a subsequent book written by Gray (2002) 
were supported, and 4 were not supported. It would appear that the propositions by Gray (1992; 2002) about 
gender differences in the West are not externally valid, and do not apply to some societies in the Far East such 
as Malaysia. It would therefore be interesting to carry out a study about gender differencesof UAE nationals, 
and see how much they resemble (or not) with studies done in the West, includingTannen (1990) and Gray 
(1992; 2002). 

2.2 Domestic Roles in the UAE 

Although this study is primarily about work roles and behaviours, domestic roles can have a spill-over effect. 
Crabtree (2007) conducted a study in the UAE and found that the autonomy of men in comparison with the 
constraints on women, was openly acknowledged during the interviews of older women “I would like to have 
been born a man because men have more freedom. Women stay at home but generally cannot go anywhere.” For 
a married woman, her time is likely to be spent predominantly within the environment of the home. While 
unmarried girls may assist their mothers in the kitchen, the affluence of families has removed the burden of 
many of the other household tasks from the shoulders (Crabtree, 2007, p. 581). Most Emirati families now have 
domestic maids (some more than one per household). “Today a girl can become educated but they don’t learn to 
cook or care for babies” (Crabtree, 2007, p. 583). Shopping for food provisions in many families is undertaken 
by men as part of their duties of representing and handling family business in the external environment, thus 
preventing women from interacting with strangers (Crabtree, 2007). However, women can always be seen at 
shopping malls, usually without their husbands, at the jewellery, cosmetics and clothing departments. 

On the other hand, according to Gray (1992), men in the United States of America are encouraged to help with 
domestic tasks on an occasional basis strictly as a method of “keeping her love tank full and the score even” 
(Gray, 1992, p. 186). This is clearly an indication that there are significant differences in gender roles between 
the West and Middle East, as perceived by scholars. This warrants research to be done in the UAE, in relation to 
gender differences. 
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3. Methodology 

Ethnography is committed to the study of people within everyday environment of human interaction. In order to 
properly understand the phenomenon, one should not use mechanistic and quantitative approaches, where the 
production of replicable results is the main aim (Hammersley, 1990). Ethnographic studies typically rely on 
in-depth interviewing, semi-structured or unstructured approach to asking questions (Burgess, 1995). Recurrent 
phenomena begin to form conceptual clusters, which then becomes the findings of the study (Brewer, 2000), and 
this is common in action research. Although the sample size may be small compared with the population, this is 
compensated by the richness of the qualitative data obtained through extensive interviewing techniques (Brett, 
2002; Crabtree, 2007). Furthermore, unlike the study by Klein, Wain and Radnell (2009), where not all of the 
respondents were Emiratis, the current study involved only Emiratis.  

In light of the above, the qualitative method was chosen for this study. A total of 76 masters students from three 
separate classes in the College of Business in Abu Dhabi University, participated in the initial stage of the study. 
These students who were themselves Emiratis, formed teams of around 3 to 5 team members and they took turns 
interviewing each other. The topics of interview are the gender differences in communication styles and 
behaviours of Emiratis, with emphasis on work group settings. Each of these students then interviewed another 
4 to 5 persons each, from outside the university. This amounted to a total of about 342subsequent interviews. 
The final sample is therefore around 418 respondents comprising of 218 Emirati males and 200 Emirati females 
ranging from the age of 20 years to 55 years. The reason for restricting to this age group is that people older than 
55 and younger than 20 were not representative of the Emirati working population in the UAE. The masters 
students, were themselves, ranging from the same age group of 20 to 55 years. 

Each team of students then compiled a list of 10 differences between males and females in communications, 
styles and behaviours, with emphasis on work group settings. The author conducted content analyses on the 
students’ lists, and then compiled his own list as follows: any item pertaining to gender differences which 
werementionedin at least three of the teams’ lists, wereidentified and compiled by the author. The findings are 
described under the next heading. 

The students by coincidence, all lived in the Emirates of Abu Dhabi, but their respondent interviewees came not 
only from this region, but also the neighbouring Emirates of Dubai, Sharjah and Ajman, thereby increasing the 
representativeness of the sample. 

4. Findings 

4.1 Communication Straightforwardness and Tone, and Group Communication 

Men appear to be very direct and come to the point very quickly. In group meetings, they are often the first to 
speak and do not hesitate to share their opinions or ideas. Women are shy in group communication and they may 
either be silent or find a female colleague to chat with. Women prefer to converse in a more round about way 
and refer to matters indirectly. Men are also not hesitant to use abusive terms and harsh language when they 
speak with their friends and colleagues. On the other hand, women tend to use cleaner language and do not use 
abusive language. They usually keep their tone quite polite while speaking with others. 

4.2 Communicating by Phone 

It is common for women to use the phone to talk to her friends or family for long periods (sometimes more than 
one hour), where they discuss many subjects, interests, problems and issues. They also use computer 
applications like Twitter, what's-app, and facebook. On the other hand, men generally make much shorter calls 
on the phone, and they prefer face-to-face meetings. Women may also use the phone in order to avoid conflict, 
whereas males have no problem communicating face-to-face. 

4.3 Communicating with Other Nationalities 

Emirati women are more open to other nationalities and are more comfortable having conversations with them, 
but they are shy towards Emirati men. This is especially obvious at the workplace where the women can 
comfortably chat with their male colleagues from other nationalities, but they will stop talking as soon as an 
Emirati male appears on the scene. This is because of the traditional upbringing in the UAE that emphasises on 
gender segregation at schools and universities. However, both genders feel that inter-gender communication at 
work in permissible if it related to work, but purely social interaction between the genders especially outside of 
the workplace, is against the local customs and the religion of Islam.  

4.4 Body Language 

Usually men pay attention to the speaker and their eyes are looking at that person to show him/her that he is 
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listening. Women tendnot to make eye contact because of shyness and culture boundaries, especially when the 
other person involved is an Emirati male. Shaking hands between the genders is not allowed by custom and 
religion. 

4.5 Forming Opinions, Expressing Them and Receiving Feedback 

Men usually form opinions about things, or about other people. Usually their observations and statements are 
honest about how they see it, rather than what others think about it. They express it as they see it, and sometimes 
they do not care about the impact of their words on other people’s feelings. They seem to talk first, then think 
about how their words may impact others emotionally. Women on the other hand tend to form an opinion, only 
after knowing what their friends and family think about it. They tend to go with the consensus, rather than 
having an individualistic opinion. Also, when women form their opinion, they are more sensitive about 
expressing them. They take time to think before talking, as they tend to care about how others would feel about 
their opinions. Similarly, they can feel offended in many ways, even from a simple statement. They take things 
more personally when it comes to a disagreement. Men on the other hand are less sensitive, and are more able 
than women to receive negative feedback.On the whole, men are more rational and task-oriented, compared with 
women. 

4.6 Expressing Emotions 

Males tend to keep their own personal feelings and moods to themselves and refrain from expressing them. 
Females on the other hand are direct about their own personal feelings and moods and do not hesitate to tell 
them to their partners, especially when they are upset. They can even cry in public. In this respect, both genders 
are similar to their counterparts in the West. 

4.7 Listening and Engagement in Conversation 

Males are often not good listeners. Men have short attention spans and do not show much interest in listening to 
others, especially if personal matters are being discussed. They get bored easily and do not hesitate to do other 
things like sending text or emails with their mobiles, while someone else is speaking. Women show a great deal 
of engagement while talking and listening to others. Women tend to give their 100% attention while listening to 
others, and show interest in what others are saying. They tend to keep eye contact when listening and 
acknowledge what is being said. 

4.8 Sharing and Solving Problems 

Men tend not to share their personal problems with people. If some of them do, they share it with their close 
friends, rather than with their families. Men usually take the logical approach to solving problems. They tend to 
keep their emotions aside and deal with the issue more logically. Women tend to share their problems with their 
friends and family. In fact, they seek support and sympathy from them. Women get emotional when faced with 
problems, and this affects their ability to solve problems on their own. They tend to rely on others to help them 
solve their issues and are afraid to take bold steps. In solving problems, women like to share their experiences 
and ask questions, whereas men prefer to provide information and solutions. In this respect, both genders are 
similar to their counterparts in the US. 

4.9 Openness, Disclosure and Details in Explaining Things 

Men are not likely to share their personal information with others like, their wealth, job, business or such 
matters. If they do share them, they do soamong their close friends. Women on the other hand tend, to discuss 
everything and anything with their friends and family, and do not feel the need to be secretive. Women are more 
detailed in their conversations than men, explaining everything. For example, if she went to someone's wedding 
party, she will talk about every single event and thing which happened in the party. She will talk about her dress, 
make-up, other attendees, as well as the food. However, a man will only say that he went to his friend's wedding 
party, and it was good. 

4.10 Multi-Tasking 

Men prefer to do one thing at a time, whereas women are more likely to do multiple things simultaneously such 
as listening to music, reading, and using the cell phone. 

4.11 Conversation Topics at Work (and Outside) 

Women often talk about their problems, fashion, medical issues, beauty and talk about people. Men usually talk 
about cars, business, hobbies, and make fun of some of their friends. 
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4.12 Ability to Convince Others in a Sales Presentation 

Men have very domineering personalities especially when trying to convince others. This is because they have 
the courage to talk to both genders. When they do, they usually provide facts and proofs. For example, if a man 
is a salesperson in a perfumes store, he will sell the product easily to the customer, as he would tell the customer 
that the item is the most popular, that many customers have bought it, and there is only one left. On the other 
hand, women feel shy in such situations and might not try to convince the customer,and just say to him or her 
“It’s up to you.”Also, in the UAE society, men’s words are believed to be more trustworthy, compared with the 
women’s. 

5. Discussions and Implications 

In terms of expressing emotions and sharing and solving problems, both Emirati men and women exhibit similar 
behaviours to their counterparts in the West. However, this research has also revealed many new and interesting 
findings, unique to the UAE. All of the findings in this study can be of great assistance to whoever wishes to 
work and do business in the UAE. The implications of the findings are explained below. 

5.1 Communication Straightforwardness and Tone, and Group Communication  

Because men are very direct and come to the point very quickly, communications with them should also be brief 
and direct to the point. Circuitous conversations will likely demotivate and confuse them. As men tend to speak 
up in meetings and the women prefer to remain silent, efforts should be made to make the women share their 
ideas with the rest of the group. This is especially so when they have already begun conversing with other 
women and sharing their ideas with them. The leader or facilitator of a group meeting should encourage such 
women to share their views with the entire audience, rather than with just their close friends. This is a good way 
to elicit valuable suggestions that would probably not be heard under the usual conditions. Men should also be 
admonished if they use abusive terms and harsh language when they speak with their friends and colleagues 
during meetings or in general work settings, in order to maintain a sense of professionalism. In this regard, the 
practice of women who tend to use “cleaner” language should be emulated. The facilitator should keep his or 
her tone polite while speaking with others, and also expect everyone else to do the same. 

5.2 Communicating by Phone  

Do not communicate for long periods on the telephone, especially if the person at the other end is a female. 
Face-to-face communication is better when there is a situation that is sensitive, or that has the potential to result 
in conflict. Men would have no problems with such face-to-face communication. On the other hand, when 
dealing with women face-to-face, be prepared that they do not make eye contact with you, and their 
communication be circuitous. 

5.3 Communicating with Other Nationalities 

A male expatriate (as compared with a male Emirati) would probably have an easier time communicating with 
other Emirati women at work.However, Emirati women should not be pressed into continuing the conversation 
when an Emirati male appears on the scene. Perhaps, the Emirati woman may suddenly change her 
conversational style and appear less friendly. The male expatriate should be respectful of the UAE culture and 
not try to get friendly with the Emirati female. Male expatriates should also not invite Emirati females to go out 
and have coffee or dinner, as purely social interaction between the genders especially outside of the workplace, 
is against the customs and religion of Islam.  

5.4 Body Language 

When talking to men, one should make eye contact to show him that one is listening. Expect women not to 
make eye contact because of shyness and culture boundaries, especially when there is an Emirati male on the 
scene. Men should not shake hands with the women, as this is not allowed by local custom and religion. 

5.5 Forming Opinions, Expressing Them and Receiving Feedback  

If one wishes to start a group discussion or elicit honest opinions from others, one should first ask the men as 
they are more straightforward and tell it like it is, whereas women tend to form an opinion, only after knowing 
what their friends and family think about it. One should take care when speaking to women as they can feel 
offended in many ways, even from a simple statement. They take things more personally when it comes to a 
disagreement. Men on the other hand are less sensitive, and are more able than women to receive negative 
feedback. So, discussions with men can be done on a task-oriented style, whereas discussions with women 
should be on a relationship-oriented style.  
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5.6 Expressing Emotions 

Males will probably have to be asked to tell you how they feel whereas women will not hesitate to tell you, 
especially when they are upset. Take care when discussing emotionally charged issues, as women can create a 
scene in public. 

5.7 Listening and Engagement in Conversation  

Males are probably not a good choice to unload one’s personal grievances and problems, as they tend not to be 
good listeners. Men have short attention spans and do not show much interest in listening to others, especially if 
the personal matters are being discussed. They get bored easily, so do not be alarmed when they start doing 
other things like sending text or emails with their mobiles when one is speaking. The opposite can be said about 
women as they show a great deal of engagement while talking and listening to others. They tend to give their 
100 per cent attention while listening to others and show interest in what others are saying.  

5.8 Sharing and Solving Problems 

What Emirati men and men in the USA have in common is the tendency not to share their personal problems 
with other people. In the UAE, when men do decide to share it with others, they choose to do so with their close 
friends, rather than with their families. So expatriates, males or females, should not be surprised if the male 
Emirati colleague does not confide in them. In fact, the Emirati males may even appear somewhat aloof to them.  

What Emirati women and women in the USA have in common is the tendency to share their problems with their 
friends and family. They in fact seek support and sympathy from them. An expatriate should therefore not be 
surprised if Emirati women confide in them. They sometimes get so emotional when faced with problems, that 
this affects their ability to solve problems on their own. However, the aim of conversation at this stage is not to 
give solutions but rather to lend a sympathetic ear.  

5.9 Openness, Disclosure and Details in Explaining Things  

An expatriate should not expect Emirati men to volunteer their personal information with others like, their 
wealth, job, business or such matters, without being asked specifically. Women on the other hand tend to discuss 
everything and anything with their friends and family and do not feel the need to be secretive and thus make 
much better conversational partners on these topics. Emirati men on the other hand, appear aloof.Also women 
are more detailed than men in explaining things. If one wishes to find out about what happened in a social event, 
ask the women for they will give you more details. Men on the other hand will simply say that it was good or 
bad, and say nothing more.  

5.10 Multi-Tasking 

When an Emirati man seems to be focussed on something, it is best not to interrupt them, as they prefer to do 
one thing at a time. Women on the other hand are quite capable of doing multiple things such as listening to 
music, reading, and using the cell phone, at the same time. 

5.11 Conversation Topics at Work (and Outside) 

Expect Emirati women to talk about their problems, fashion, medical issues, beauty and talk about other people. 
When Emirati men get together, expect their conversations to be about cars, business, hobbies, and making fun 
of some their friends. 

5.12 Ability to Convince Others in a Sales Presentation 

Emirati men will probably make better salespeople than Emirati women. This is due to the men’s more 
dominating personalities when trying to convince others. When it comes to sales, Emirati men have more 
courage to talk to both genders, and they usually haveevidence and proofs to back up their claims. On the other 
hand, women may be equally effective salespeople if the environment calls for non-aggressive and 
non-domineering behaviour. The Emirati woman salesperson would simply say “It's up to you.” However, the 
Emirati women salesperson should learn to provide evidences whenever they are trying to convince others as, in 
the UAE society, men’s words are believed to be more trustworthy compared with the women’s. 

6. Limitations 

The limitations that apply to qualitative research such as subjectivity, interviewer bias, inaccuracy, lack of 
objectivity, transparency and replicability, etc. all apply to this study. Furthermore, there are some scholars who 
argue that researchers may be guilty of gender stereotyping if they makegeneralised statements that men behave 
in one way, and women behave in another (Eisenberg, Martin, & Fabes, 1996). The insinuation that these 
behaviours and characteristics are inherent and constant is also known as essentialising (Wood, 1993). Wood 
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(2001) objects to efforts to essentialise women and men, in particular the assertion that communication styles 
are innate and unchangeable. It is not the intent of the author to essentialise and stereotype in this paper. Rather, 
it is the intention of the author to point out that negative stereotypes about both men and women in the West, 
and about the stereotypes held by the West regarding men and women in the middle east, especially the UAE, 
areinaccurate. Furthermore, the research was done using a qualitative approach (rather than quantitative) 
involving 418 respondents comprising of 218 Emirati males and 200 Emirati females, mostly spread throughout 
the UAE. The Emirati respondents were given the freedom to express what they themselves perceive, and not be 
constrained by rigid statements in a questionnaire formulated by researchers from the West. This article is 
intended to be a rough guide for people wishing to work or do business in the UAE, from the perspective of 
gender-related communication. However, one should always realise that, in the end, these are just 
generalisations and these statements do not apply to every individual Emirati, male or female. 
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