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tendency of users is align with the results of Pan et al. (Pan et al., 2015) in resolving their hypothesis that fashion 
might be re-conceptualized as a force for sustainability, rather than un-sustainability if only fashion-oriented 
design aligns with innovation to push forward social progress (Walker, 2006) rather than premature obsolescence 
of resources at the expense of mode for decreasing the mass production cost. According to the study of Pan et al. 
(Pan et al., 2015), the extent to which objects can come to resonate with ones’ values and personal identity may be 
a cause that inspires one to invest in long-term care and maintenance of possessions, rather than always rushing out 
to buy the latest style. 

5. Conclusions 
 Principles of aesthetics introduce valuable guidelines to designers for fulfilling consumer preferences in 

their design. 

 Improving the appearance of a product does not always mean increasing its price. 

 Aesthetic design of shoes may lead to long use of them and consequently, minimize consumption of 
resources. 
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Notes 
Note 1. Deter Rams is a German industrial designer who was a chief design officer at Braun (1961- 1995). 

Note 2. Harmony in visual design can be achieved through repetition and rhythm. Repetition reemphasizes visual 
units, connects parts and creates an area of attention. 
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