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Abstract

Transition of Russia to the development of market relations turned out to be an incentive motive for developing
the basic concepts of the family economics and family business, a discovery of the opportunity for many Russian
citizens to be engaged in entrepreneurship, which has formerly been inaccessible for them. The modern changes
taking place in Russia and abroad raise new requirements for training the youths, for conscious active
participation in various spheres of the socio-economic life of the society, in development of family businesses,
and improvement of their efficiency. It should be noted that the problems of professional training of young
people at higher education institutions as members of households in participation in the family business,
formation of qualities of a future entrepreneur, and the entrepreneurial activity in the family business are actively
considered and implemented in developed countries, while Russia does not virtually take part in this process.
The main cause of failure in the family business is lack of competence, skills, and leadership qualities, as well as
a set of competences needed for a successful business.

Keywords: family economy, family business, students, universities, the system of formation of competences,
technology of knowledge development

1. Introduction

Transformation that took place in the political and socio-economic life of many countries in the late twentieth
century, served as a basis for change in the life of the household, their attitude to the formation of private
property, and the growing importance of the economic interests of the personality.

Transition of Russia to the development of market relations turned out to be an incentive motive for developing
the basic concepts of the family economics and family business, a discovery of the opportunity for many Russian
citizens to be engaged in entrepreneurship, which has formerly been inaccessible for them.

Formation and development of the family economy should not be generally seen as the total contribution of all
members of the household to its budget, but as a collection of their personal finance, while the main role is
played by the personal finance of that family member who is the principal earner-the breadwinner.

Financial relations arising between members of a household in the course of their daily activities are
implemented in accordance with the accepted model of the budget management of the family, or with their
personal relationships with each other.

Housekeeping thus cannot be considered as a homogeneous economic structure united by common interests.

Radaev V. proposed to consider a household in the narrower sense-as an occupation area, in which members of a
family or an interfamily clan apply their labor to provide for their personal needs in the form of natural products
and services (Radaev, 1997, p. 65).

2. Methodology
2.1 Interpretation and Content of the Family Economy Concept

Quite often, when studying the processes of provisioning the daily living activities of households, authors use
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different terminology describing the participation of all members of the family in them: family (home) economy,
economy of a family (a household), organization of domestic labor, formation of the family capital, etc.

Participation in domestic labor creates special, non-transferable skills that increase the productivity of family
households and represent the specific capital, which increases the benefits of each of the family members (Pollak,
1985).

However, we should keep distinct the organization and the running of a household, the family economy, and the
family business-these are fundamentally different things.

In the economic literature, the interpretation and content of the family economy concept used by various authors
is largely confined to the study:

- of models and methods of a household management and organizing activities for its maintenance;
- of forms of management of personal (family) finance and personal (family) budget,
- of the degree of involvement of family members in the daily living activities of a household, etc.

According to Kalabikhina I., the mechanism of interaction of the family and the economy and the degree of
independence of households from the national economy have been treated differently by the Western and Soviet
sciences, because there were two different models of socio-economic development: the market (capitalist) and
non-market (socialist) models (Kalabikhina, 1995; Kalabikhina, 1998).

N. Zvereva treated family economy as a system of relations between its members differentiated according to their
age and sex, in which system they enter into in the course of reproduction of their human capital. Family
members use their income, property, and time in this process (Zvereva, 2006, p. 79).

The household economy is based on a fairly complex set of relationships between its members. These
relationships are defined by differences in age, character traits, habits of people, different levels of their needs
and income. However, normal development of a household is only possible if its members reach mutual
understanding at making economic decisions (Kovalev, 2006).

An individual must be aware that he cannot get positive results of its financial activities if he does not comply
with the general rules to ensure the effectiveness of the family economy as a whole.

The specificity of the household is that public production is linked with the personal one, and the economic
production is linked with the social one, and the order of utilization of the available resources is determined as
well as the rights and obligations of its members.

In this case, the subject of the "production" is not a single individual, but all members of the household running a
joint household.

2.2 Distribution of Economic Roles and Interests in a Household

Distribution of economic roles and interests in a household and the very process of formation of financial
relations between its members may vary depending on who is the "main breadwinner"-the main earner: one of
the spouses or some of the other family members.

In the course of its daily living activities, almost every family faces the problem of choosing the optimal home
load distribution among its members-organization of the family economy or the interfamilial financial
management.

Indeed, while the economic interest in increasing one's personal wealth is the main driver of individual behavior,
the main factor in the formation of financial relations in a household will be establishment of partnership
relations with other family members.

In this case, the individual's personal finance will be contrasted with the contribution of other family members
(in the form of domestic work) to provide for the daily living activities of the household.

What exactly each participant of a family economy will get as a result of the economic activity is determined by
the form of financial relations existing in the household. Everyone makes his contribution to support the daily
living activities of the household, someone contributes financial resources in the form of certain assets,
another-his physical or mental labor corresponding to the market price, etc.

Consequently, the contribution of each member of the family economy is part of the labor of all family members
aimed at preserving the achieved status of prosperity and effective use of received amenities.

199



www.ccsenet.org/ass Asian Social Science Vol. 11, No. 6; 2015

2.3 Principles of the Family Economy

Each family member takes his own part in the building of the family economy for gaining personal benefit,
separation of personal property from the common family property, and achieving his own goals, which may be
different from the general principles of running the household.

With the common goal-to contribute to support the common budget of the family, in which the individual lives,
the personal benefit comes to the fore-the benefit in the formation of one's own independent personal finance,
which one can dispose individually.

The general principle of justice in relation to the exchange of resources (financial, labor, etc.) within the
household can be formulated as follows: each of the family members is provided with what he earns in the form
of cash equivalent of goods or services in return for his contribution of resources to the family economy.

At that, each of the non-working members of the household receives the equivalent of the monetary contribution
received by other members of the interfamilial exchange.

The principle of comparative advantage assumes that each family member has to expend efforts in the area, in
which they bring the greatest return, where the opportunity cost of his choice is minimal (Martsinkevich &
Sobolev, 1995).

Such a principle of organization of the family economy can also be considered when one spouse is engaged in
providing daily living activities for the household, and the second one pays directly to him/her a sum of money
for rendering the "housing" services, rather than indirectly through financial resources transferred to the family
budget for maintenance of the household.

The prerequisite for manifestation of economic contradictions within a household is the personal financial
dependence of the unemployed or low-income members on the financial resources brought by others in the
family budget.

Personal finance becomes the basic principle of economic independence as the main motive of making certain
decisions expressing the power of those individuals who have the finance over those members of the household
who do not.

The fact is that in this case, the household is driven not by the economy coupled with the national (monetary)
assessment of options to use the scarce resources, but by what K. Polanyi called substantive economy associated
with the human daily living activities. Human actions in such economy are determined by the motives that are
significantly different from conventional profit or wealth maximization (Radaev, 1997, p. 68).

3. Discussion and Debate
3.1 Family Business as a Form of Economic Relations

In its turn, a family business is principles of organization of a family (private) business generating income for
the household, when the owners of the manufacture are members of the same family (the same household) and
jointly own the production factors.

Individual forms of economic relations emerging in the structure of a household may be reflected in the concept
representing it as a homogeneous family business with one owner at the helm.

But in reality, this view does not reflect the economic processes and relationships relating to the allocation of
financial resources within the family business, when the contribution of each member of the household in the
production process is taken into account.

However, family business is not of personal nature, and is often the combined result of all the relatives (who do
not need to live in the family) aimed at implementation of activities related to providing for the well-being of all
members, taking into account the division of labor prevailing in the household.

A family business should aim, above all, the diligence, creativity, and thrift of all household members involved
in joint production in order to develop the "sense of ownership" and responsibility for their business and the end
result.

3.2 Development of Family Business Abroad

At the present stage of development of the society, the issues of support and development of family business in
Russia and abroad become more and more urgent.

Exploring the oldest family companies in the world, we can identify their industry specialization. If we consider
the history and duration of the existence of companies, we can notice that the record for the duration of the
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existence of companies belongs to companies with family ownership structure (O’Hara & Mandel, 2002).

A comparative study of the dynamics of 500 companies conducted by Standard & Poor's, have shown that a
family business is ahead in its development and non-family companies in the long run the family business is
often more successful than the non-family business (Anderson & Reeb, 2003).

In family businesses, there is a high level of social responsibility; 77% named a higher degree of responsibility
of the family business both at creation of jobs and in crises. The founders are ready to make more efforts than
other companies to support staff (Volkov, 2013, p. 58).

In Western economies in the XIX-early XX centuries, family businesses always occupied a prominent place.

In the UK, family businesses (firms owned by families) number 75% of all firms in the country. English family
businesses employ about half of the country population and produce about 50% of the total national product.

In EU countries, family firms account for 85%, while in the United States-90% of all enterprises. In Italy, family
craft firms numbering 2-3 people provide for 18% of exports. Family businesses traditionally are engaged in
retail, catering, farming, services (Barkhatova, 1999; Nikolaeva & Rakhmanov, 2005).

Among European countries, Sweden boasts the largest number of family businesses-almost 60% of the working
population are employed in family businesses (Gavrilina, 2012).

The Chaebols system allowed South Korea in the second half of the twentieth century to achieve optimal balance
in the relations between the two pillars of the economic structure-the state and private business.

The whole world knows about thirty South Korean Chaebols; their main economic indicators are announced
each year. For example, in 1998, together they accounted for 46% of all sales in South Korea in the industrial
sector. The most famous Chaebols are: Samsung, LG, GS Group, Hyundai, SK Group, Daewoo, Lotte
(Lavnikevich, 2012).

3.3 Specificity of the Family Business

Reznik, S. and V. Bobrov define family business as independent activity of citizens based on initiative and aimed
at making profit based on the optimal use of the family capital, including physical, financial, and intellectual
capital of the family members (Reznik & Bobrov, 2003).

Family business does not implement any predetermined economic interests and intentions, but personal,
individual goals of the household members aimed at improving their well-being; and at that, the market economy
is a binding process, which is entered into by all of its members.

The individual making a decision on the establishment of his business or the use of his finance as investments in
the selected sector of the economy is always uncertain about the long-term prospects for the consequences of his
economic activity.

The founder of a family business tries primarily to improve the financial situation of his household, taking into
account the relationships that develop between its members at the formation and use of common finance, while
considering the family as an enterprise as a whole.

The difference of family economy from family business that produces goods and services consumed by other
individuals and legal entities is that a household is both a producer and the end consumer of goods and services
provided by the business.

Housekeeping provides the business with resources that are used by the latter as the production factors for goods
and services and, at the same time, as the income factors. The exchange in the market of goods and services of a
business for income earned from providing it with resources ends with transformation of part of the income into
property in the form of resources and other property and non-property rights. At that, reproducing the main
resource of the household-the labor, the household is the main productive force providing for the reproduction of
the individual himself as a member of the household.

Talking about the family business owned by all members of the family, we could say that the main task of the
currently existing economic relations within a household is to ensure the profitability of the family business,
where the form and type of the business are not important, but steady income to the family budget from this
business.

At that, the dependents-the household members (children, pensioners, etc.) are considered members of the family
business, that is, its employees, even though they may be co-owners-to the extent, to which they can make their
contribution to it, regardless of the fact whether they give a certain percentage of their income to the common
budget or simply are dependents.
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One of the prerequisites for the involvement of the majority of households in the real sector of the economy is
the increase in the range of services for both interfamilial and external (with respect to the household) use.

However, we should not deny that non-recognition of unpaid household labor forms dual approach in the society
with regard to the formation of economic relations between the family members.

But what kind of classification should be followed in the event when all members of the family (household)
produce goods and provide services only for internal, interfamilial consumption?

Self-organization of the household is a format of family labor and life, in which the family is committed to
establish a rational (in terms of their interests) structure of consumption based on the real income, both monetary
and in-kind one (Samsonov & Shabanov, 1999, p. 46).

Here one can take advantage of the relationship: the market economy (production of goods for market
sale)-home economy (production of goods for domestic consumption)-reciprocal exchange (exchange of
products of own production), which provide the methodological basis for comparison of households (Barsukov,
2003, p. 22).

4. Results
4.1 The Relevance of the Target Training of Youths in Family Business

The modern changes taking place in Russia and abroad raise new requirements for training the youths to
participate consciously and actively in various spheres of the socio-economic life of the society, to develop
family businesses, and improve their efficiency, particularly in the circumstances of globalization and
internationalization.

The transition to a post-industrial society leads to significant modification of national educational systems: on
the one hand, to the side of their greater internationalization, and, on the other hand, towards greater
individualization and increase of the role of non-standard educational practices (Klyucharev, Didenko, Latov, &
Latova, 2014, p. 18).

It should be noted that the problems of occupational guidance of young people, as members of households, for
participation in family businesses, formation of qualities of a future entrepreneur, of the entrepreneurial activity
in the family business are actively considered and implemented in developed countries, while Russia does
virtually not take part in this process.

In Australia, according to the research by KPMG (April-May 2011, 658 family businesses in Australia
responded), the factor "the competences of the family members engaged in the business» was the cause of
conflicts (over 14%) identified in the course of study of family business (Stewards, 2011).

The current development of the family business sector has once again found the "problem of talents", which
affects the process of survival of the company and transfer of the family business: employing skilled staff (58%)
and retaining them (46%) are the key concerns especially for companies planning a high level of growth (Family
firm, 2012).

The reasons for failures in the family business in Belgium were said to be also personal problems of the founders:
lack of competence and leadership qualities, as well as divorces and inheritance issues (Lambrech & Wing Ting
To, 2009).

According to the statement of Deputy Director of the Institute of Economic Policy Valery Tolstunov: "... In
England, there are many publications on the subject, special schools where teachers thoroughly study with the
successors their father's businesses models in relation to the overall market situation. In addition, there are many
special conferences where business owners from around the world communicate and share experiences. In
Russia, however, there is nothing except for two or three scanty translated books" (Mukovozov, 2011).

"

In this regard, it is important for higher education institutions to understand the necessity of students'
participation in family businesses, to be aware of their real capabilities, to offer different teaching methods, and
to be able to use them to include students in the entreprencurial, commercial, and financial activities of the
family.

4.2 The Role of Universities in Training Personnel for Family Businesses

Organization of a family business assumes first of all a certain level of social (human) capital, namely, the
presence of a team. Studies on family business do not consider this issue in this angle: how to develop the
structure of the senior management team for the launch of new projects in a family business taking into account
the continuity and connection between generations?
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Research of the phenomenology and the process of forming a team in a business often find themselves between
integration skills of the team members and the importance of proper building of relationships between the team
members. Knowledge of the advantages and disadvantages of team-forming based on skills and based on
organization of relations is particularly acute for the founders of a family business, since its specificity assumes
the relationship to affect the managerial decision making process (Volkov, 2013, p. 93).

The rating of main requirements on the part of business owners to educational institutions are as follows: in
the first place-the reputation of the institute, second-the academic standards / specialization, then international
relations, and in the last place-the location.

For example, the studies of small and medium-sized businesses in Russia showed that 31.3% of responders rely
on the higher education institutions in terms of education of values necessary to conduct a family business
(Volkov, 2012).

The conducted poll of relatives of students about how they would react if their successors indicated
entrepreneurial activeness in the family business showed that more than 85% of parents would react positively if
their children built entrepreneurial career, with 45.5% responding very positively. But how important is it for the
students themselves what their parents say about their future careers? In 84.9% of cases, the parents' opinion is
very important, 44.4% of students indicate that this opinion is extremely important, the average score is about
5.87. Questions of succession are often associated with the barriers at entering into the family business; in the
process of studies, the significance of barriers was assessed by students (Volkov, 2013, pp. 79-80).

The results of studies conducted in Germany and the UK show that the most preferred is the joining of students
studying business and economics to the family business, Table 1, (Zelweger & Sieger, 2012).

Table 1. Preferences of students in the choice of subjects, in preparation for the family business

Ne  Subject Number of students, % Note
. . 4,1 potential successors (soon)
1 Social sciences . .
8,6 potential successors (in 5 years)
. 5,1 potential successors (soon)
2 Natural sciences ) )
11,5 potential successors (in 5 years)
. . 9,5 potential successors (soon)
3 Business and economics . .
15,5 potential successors (in 5 years)

Changes in public, social, and economic life take place rather quickly, because without the constant updating of
knowledge, it becomes very difficult to work. Currently, the demand for business education increases. And both
graduates, and managers, and executives at all levels want to pass it. Business education helps not only acquire
new communications, but also strengthen the competitiveness of a business, update and expand the range of
professional activities.

4.3 The Directions of Development of Business Education in Russia
In our view, the fundamental strategic directions for the development of the business education system are:

1) Overcoming the narrow specialization of professional education. Business education promotes professional
development of specialists, unlocks their human potential, determines the possibility of obtaining a degree in an
allied science and the nature of the educational activity.

2) Drawing an individual learning path (the individual approach). Unlike traditional systems, business education
allows constructing a flexible learning path for each individual student and mastering it, referring to the external
and internal information environment in the most convenient and comfortable mode for this purpose. The student
himself determines what educational program to choose. The block concept of learning is widely used at that.

3) Ensuring continuous learning-the lifelong learning-based on the new needs of a human that are relevant to the
requirements of internationalization and globalization of the economy, his professional achievements and
demands, versatile content and different degrees of assimilation.

4) Organization of new forms and methods of teaching based on the latest achievements in the field of the
computer science. Today, business education is inconceivable without advanced interactive technologies (remote
learning, case studies, the Internet, video conferencing, etc.), which not only facilitate learning, but also improve
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the quality of educational programs.

5) Increased motivation to learning is also emphasized. Business education has an impact on the social status of
a person, his material well-being and career growth.

One of the lines of business education should be programs of training in the family business.

Entrepreneurial activity among young people occurs when the necessary level of professional and general
cultural competencies is formed.

In this regard, the role of higher education institutions should become more visible in the implementation of
education of the family business members.

It is essential for the training and educational process at a higher educational institution to contribute to
familiarizing students with the family business, and the family, in turn, to involve them in the active
development of the competences required for the development of individual entrepreneurial skills.

According to the study of 52 employers representing 23 leading Russian companies, the following set of skills
required for learning at a higher educational institution, including for the successful running of the family
business, has been identified:

1) to master the technology of the main types of business communication;

2) to be proficient in cooperating, taking part in teamwork, supporting command decisions, strengthening and
enhancing the "team spirit";

3) to have a high level of self-organization, to be active, to transform the reality to one's own interests, to strive
for self-assertion and self-fulfillment;

4) to be able to plan and coordinate own and others' actions to achieve the goal;

5) to understand the main lines of development and innovative activity of the enterprise without prejudice to the
environment;

6) to possess the knowledge of the culturololgical principles of family and social relations, public events, and
traditions;

7) to understand the importance of one's functions and the degree of one's responsibility as a personality in a
society, focused on the improvement and development of the society based on the principles of humanism,
freedom, and democracy (Ponomarev, 2009).

4.4 Modernization of the Educational Paths of Higher Educational Institutions for Target Training of Personnel
for the Family Business

In the learning process of higher educational institutions, special lectures and practical classes should be
organized within the framework of special courses "Economics of Entrepreneurship"”, "Basic Concepts of Family
Business in Russia", "Models of Effective Management of a System Business", "Household Economy", "Family
Economy", "Finance of Households"; non-formal education programs should be developed, such as "Educator”,
"The Art of Life Management" etc.

As part of the research and innovation activities of higher educational institutions, involvement of students in the
activity of small innovative enterprises with the participation of universities was arranged.

Another important factor of preparation for working in a family business is the development and implementation
of educational practices in programs of higher educational institutions of forming the necessary personal
qualities and relevant competencies.

As part of the students' associations of higher educational institutions, it is necessary to engage students in a
variety of activities, both within the educational process, and during extracurricular activities aimed at fostering
their entrepreneurial activity.

A list of these events can vary and include "Innovative Diving" (development of innovative entrepreneurship),
"PredpriniManiya: Start Your Own Business" (Competition of students' business projects), "Career Path" (a
series of master classes with navigation on the family business), etc.

The most essential to prepare students to participate in the family business is their inclusion in the real
production relations, production and economic and administrative activity of business projects implemented with
the participation of families whose interests they represent (at the time of study at the university).

A higher educational institution could also implement various projects that would enable participants of family
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businesses to pass internship and practice in another private or family company, and possibly in a different
region, country or in a particular segment of the economy.

At the development and implementation of effective technology of personnel training for family businesses, the
development of partnership between the higher educational institution and the real economy sector, it is
necessary to create opportunities for high quality education and development of students, and to strengthen the
family values.

Studies carried out in 2011-2013 among graduates of UrFU in the field of the future cooperation capacity
showed that the most significant values for them are health, family, and education and development of children
(Kondratkov, Osipchukova, & Ponomarev, 2014).

5. Conclusion

In Russia, the family business has not yet started actively developing, as well as the targeted personnel training
for it, which is evidenced by objective and subjective factors. Social transformations of the Russian society that
occurred in the twentieth century destroyed the traditions of the Russian business that had been formed for a long
time.

The majority of Russian entrepreneurs belong to the new generation who have not quite think about how to
transfer their assets by inheritance, because in the first place they face the problem of survival at all.

Formation and further development of the system of targeted training of personnel for the family business,
determination of the needs, identification of the most common standard approaches, implementation of
ambitious and prospective business projects for the family economy are ones of the most important and urgent
objectives of higher educational institutions.

For more effective training of personnel for the family business, it is necessary to provide comprehensive studies
to both determine the goal-setting of the formed mentality of Russian entrepreneurs and provide comprehensive
targeted training of such personnel by education institutions of various profiles with account of the demands of
the educational services consumers.

The targeted training of personnel for the seed business in modern Russia is only at the very beginning of its
formation, and the experience of developed countries in such matters could be very useful.

The presence in the higher educational institutions of a flexible system of business education programs including
those specialized in family business management as well as the presence of special educational paths will allow
prompt training of youths in successful conduct of a family business.
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