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Abstract
The aim of this study is to determine what motivated agritourists of Turkish origin to participate in agritourism
in Turkey. In line with this target a survey has been carried out with 196 Turkish agritourists who participated in
agritourism in Turkey. Agritourist motivation scale was used as a tool to collect data for the application and an
online survey link was dispatched to the e-mail addresses of the agritourists to be filled between January and
March of 2013. Arithmetical average, standard deviation, factor analysis and reliability analysis were used in the
study. The results of the study revealed that Turkish agritourists had participated in agritourism for reasons such
as to enjoy scenery, life and mental relaxation. In other words agritourists participated in agritourism in order to
relax physically or mentally and be in touch with nature.
Keywords: agritourism, agritourist motivations, agritourism farms, Turkey
1. Introduction
During the past thirty years the increase of input costs in the agricultural sector, low sale prices of produced
products, climate change, globalization, negative agricultural policies implemented by governments have
channeled farm proprietors into diversifying their products. Agritourism is one of such product varieties
(McGehee, Kim, & Jennigs, 2007; Yang, 2012). For a long time agritourism has been indicated as a significant
element in the socio-economic development and renaissance of rural regions. There are various reasons why
agritourism has gained significance in rural regions. The principle reason is that it has an economic and social
contribution to rural communities. In addition, there are other reasons such as providing additional revenue to
farms, promoting and protecting environmental and cultural values as well as providing a source of employment
for local communities (Yang, 2012).
Studies involving agritourism are mainly focused on farms. These studies (e.g. Nickerson, Black, & McCool,
2001; McGehee & Kim, 2004; McGehee et al., 2007; Barbieri, 2010) usually deal with the reasons why farm
owners operate agricultural farms. The results from these studies indicate that the main reason farm owners
undertake agritourism is to earn additional income and ensure job opportunities for family members (Nickerson
et al., 2001; McGehee & Kim, 2004). On the other hand, it is evident in literature that the number of studies in
terms of agritourists and particularly studies researching the reasons why agritourists participate in agritourism
(Jolly & Reynolds, 2005; Che, Veeck, & Veeck, 2006; Srikatanyoo & Campiranon, 2010) is limited.
Within the framework of the above information the purpose of this study is to determine the motivations of
Turkish agritourists to participate in agritourism. It is believed that the results achieved from this study will
contribute to the few numbers of studies made in this area.
2. Literature Review
Numerous researchers have made various definitions in literature regarding agritourism. Here are some of them:
According to Weaver and Fennell (1997, p.357) agritourism is “the corporation of a farmhouse with a tourism
component”. Mitchell (2006) claims that agritourism is a phenomenon in which people go and observe and
experience daily farm conditions. According to Prezezborska (2003) agritourism is the merging of all tourism
and recreational activities with any farm activity (Busby & Rendle, 2000). Agritourism consists of many
activities such as accommodation at the farmhouse, participating in agricultural festivals, hunting, picking
self-grown products, bird-watching, horse riding, walking (Barbieri & Mshenga, 2008; McGehee et al., 2007).
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In Turkey agritourism was incepted by Buğday Association for Supporting Ecological Living with the support
of the United Nations Development Program in 2004 (www.bugday.org). The “Eco-Agro Tourism and
Voluntary Knowledge and Skills Exchange on Organic Farms” organized by Buğday Association for Supporting
Ecological Living (Ta-Tu-Ta) project is a bridge between farmers producing nature friendly products in the rural
area and urbanites who wish to get acquainted with the culture of soil (http://www.ntvmsnbc.com). With the
Ta-Tu-Ta project the Buğday Association is the sole representative of WWOOF (Worldwide Opportunities on
Organic Farms) organization which is the largest agriculturally focused volunteer network in the world as well
as ECEAT / European Center for Eco-AgroTourism in Turkey (www.bugday.org). Close to 100 farms in
various parts of Turkey and as parts of the Ta-Tu-Ta network endeavor to extend the practicalities of ecologic
life and ecologic production they practice. Guests from Turkey and from various countries all over the world can
volunteer to work on the farms included in the project or they can pay the contribution fee which has been
determined for the farms and stay on as guests (http://www.ntvmsnbc.com).
The Buğday Association, which sustains its Ta-Tu-Ta projects on ecologic farms in various parts of Turkey acts
as a guide to those who wish to be a guest on an ecologic farm. The Buğday Association plays a significant role
in the sector by promoting agritourism and relevant works. It has been determined that the Buğday Association
uses the following methods and tools to promote and market Ta-Tu-Ta farms and agritourism (Artuğer, Özkoç,
& Kendir, 2013):


Press bulletins.



E-mailing.



Buğday journal.



Fairs.



Introductory stands at universities.



Ta-Tu-Ta facebook group.

Buğday Association publishes press bulletins which introduce agritourism and the farms and sends relevant
weekly promotion bulletins to individuals who are members of the e-bulletin. In addition, members of the
Buğday Association receive a copy of the quarterly published Buğday Ecological Living Journal. In addition,
introductory activities are carried out with stands which are erected from time to time at fairs and universities.
The Buğday Association also cooperates with Gençtur which is a tourism agency catering to young people since
2007 to promote and market the Ta-Tu-Ta project. Local and foreign young people visiting the Gençtur office
and its web site can get information about the project and help in getting accommodation at the farms (Artuğer
et al., 2013).
The number of studies carried out to examine the motivation of agritourists to participate in agritourism are
limited (Jolly & Reynolds, 2005; Che, Veeck, & Veeck, 2006; Srikatanyoo & Campiranon, 2010). Jolly and
Reynolds (2005) carried out a study in Sacramento and Yolo towns of California which revealed that the major
motivation for agritourists to participate in agritourism was to purchase fresh home made products. Other
motivations stated in sequence were relaxation, discovering nature, visiting relatives and friends as well as
joining in farm activities. A study carried out by Che et al. (2006) in the state of Michigan revealed that a
leading factor motivating agritourism was to buy fresh fruit and vegetables. A study carried out by Srikatanyoo
and Campiranon (2010) in the city of Chiang Mai in Thailand portrayed that mental relaxation and enjoying
nature were the main motivations of agritourists to participate in agritourism.
3. Method
The target population of this study which aimed to determine the motivations of agritourists to participate in
agritourism consisted of Turkish agritourists who participated in agritourism in Turkey. In order to participate in
agritourism in Turkey it is necessary to become a member of the Ta-Tu-Ta project. In order to find out the
number of Turkish tourists participating in agritourism in Turkey, contact was made with the Ta-Tu-Ta project
coordinator and we were informed that the number was 300 persons. Surveys which were prepared over a web
site were sent through the project coordinator to the e-mail addresses of the 300 tourists who were the target
population of this study. A waiting period of two months was allowed for the survey forms to be filled. At the
end of this period 100 survey forms were filled by the tourists. The survey questions were sent once more to the
e-mail addresses of the tourists in order to reach more people. Approximately one more month went by and at
the end of this period 96 more survey forms were filled. In conclusion a total of 196 survey forms had been filled.
This number is sufficient for the sample size table determined by Sekaran (2000, p.295).
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A survey technique was used to quantify the reasons for the agritourists participating in agritourism. The
prepared survey consisted of two parts. The first part dealt with individual characteristics of the participants
(gender, age, marital status, education level, profession, income level) and characteristics regarding their
participation in agritourism (how many times they had participated in agritourism, who with, in what capacity
they participated and how many nights they were accommodated at the farms) while the second part consisted of
an agritourist motivations scale determined through 17 articles and 3 basic dimensions (Agricultural experiences,
Quality of life, relationships, and adventure, Relaxations). The questions for this scale were obtained from a
study carried out by Srikatanyoo and Campiranon (2010). The participation levels of the participants for each
statement in this section was graded as “Strongly disagree=1”, “Disagree=2”, “Neutral=3”, “Agree=4” and
“Strongly agree=5” in compliance with a five point likert scale.
First the frequency and distribution of the individual characteristics of the participants (gender, age, marital
status, education level, profession, income level) and characteristics with their participation in agritourism (how
many times they had participated in agritourism, who with, in what capacity they participated and how many
nights they were accommodated at the farms) were determined. In addition, the arithmetical average and
standard deviation values regarding the views of the participants in terms of their reasons for taking part in
agritourism were portrayed. On the other hand, a factor analysis was applied in order to validate the structure of
the agritourist motivations in the study and Cronbach’s Alpha coefficients were calculated to test the reliability
of the internal consistency. IBM SPSS 20.0 for Windows package program was used to analyze the obtained
data.
4. Findings
Table 1. Findings related to the demographical characteristics of the participants and their participation in
agritourism
Variable
Gender
Marital status
Age

Level of Education

Profession

Level of income (monthly)

Status of previous participation in agritourism
Number of times of participating in agritourism

Whom did you participate in agritourism with

How many nights of accommodation on average on agricultural farms

Total

65

Group
Female
Male
Married
Single
21-30
31-40
41-50
51-60
High school
Associate degree
Bachelor’s degree
Postgraduate degree
Civil Servant
Private sector employee
Retired
Student
Self employed
1000 TL and less
1001-2000 TL
2001-3000 TL
3001-4000 TL
4001-5000 TL
5001 TL and over
Yes
No
Once
Twice
Thrice
Alone
My friends
Spouse/Partner
Family
2 nights
3 nights
4 nights
5 nights and more

Number(f)
118
78
76
120
78
46
34
38
26
20
124
26
28
65
29
40
34
56
55
36
22
12
15
196
0
102
74
20
90
40
42
24
30
26
36
104
196

Percentage (%)
60,2
39,8
38,8
61,2
39,8
23,5
17,3
19,4
13,3
10,2
63,3
13,3
14,3
33,2
14,8
20,4
17,3
28,6
28,1
18,4
11,2
6,1
7,7
100
0
52,0
37,8
10,2
45,9
20,4
21,4
12,2
15,3
13,3
18,4
53,1
100,0
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According to the findings in Table 1 most of the participants were women (60,2%), single (61,2%) in the age
bracket of 21–40 with bachelor’s and postgraduate degrees. Considering the professions of agritourists reveals
that they consisted of civil servants (14,3%), private sector employees (33,2%), retired (14,8%), students (20,4%)
and self-employed persons (17,3%). It was evident that the income levels of the participants were concentrated
in the 1000 TL and less to 2000 TL bracket while most had participated in agritourism once (52,0%), alone
(45,9%), with friends (20,4%), with spouse (21,4%) and families (12,2%) and most stayed for five nights and
over on agritourism farms (53,1%).
Table 2. Item, subscale, and total scale statistics for agritourist motivations scale

Scales and items

Factor loadings

Factor 1: Agricultural experiences

Eigenvalues

5,65

% of

Cronbach’s

variance

Alpha

27,074

0,840

Mean
(1-5)
(± SD)
3,96±0,84

8
To improve agricultural skills

0,852

To attend agricultural event or festival

0,734

3,79±1,09
3,61±1,19

To experience agricultural life and activities

0,895

4,14±1,01

To be in an agricultural environment

0,709

4,29±0,74

Factor 2: Quality of life, relationships and

2,54

adventure

21,820

0,759

4,08±0,71

8

To build strength in relationships

0,786

3,93±1,08

To improve health and well-being

0,583

4,43±0,78

To enjoy life

0,607

4,55±0,67

To have an adventure

0,571

3,62±1,22

To make friends or meet people with

0,746

3,87±1,11

similar interests
Factor 3: Relaxation

1,18

18,212

0,901

4,41±0,69

9
To escape from day-to-day stress

0,877

To get away from city life

0,858

4,21±1,01
4,39±0,84

To relax physically

0,906

4,28±0,90

To relax mentally

0,824

4,49±0,72

To enjoy scenery

0,631

4,70±0,52

Total Scale Reliability and Variance

67,

0,865

106
Kaiser-Meyer-Olkin Measure of Sampling Adequacy: KMO = 0,832;

Bartlett's Test of Sphericity: χ2 = 1699,252; P = 0,000

Table 2 consists of the applied factor analysis and reliability analysis (Cronbach’s Alpha) results applied as a
scale regarding the motivations of agritourists to participate in agritourism and arithmetical average and standard
deviation values for the views regarding the participation of the participants in agritourism. At the completion of
the factor analysis three factors which explained a scale over eigenvalue 1 and a total variance of 67,106% were
determined. According to Hair, Black, Babin, Anderson and Tatham (2005) factor loads less than 0.40 are
evaluated as low factor load. Since the factor loads of “purchase farm products”, “spend time with my family”,
“discover new places and things’ are below 0.40 they have been omitted from the factor analysis. For this reason
the agritourist motivations scale in this study consists of 3 dimensions and 14 statements. On the other hand, the
Bartlett’s test result in the factor analysis for the scale revealed that factor analysis can be applied (p<0,01) and
that the Kaiser-Meyer-Olkin value revealed that the sampling volume was at a sufficient level. In addition, it
was determined that Cronbach’s Alpha value calculated for the scale was 0,865. These values show that the
internal consistency level of the scale is adequate.
A perusal of the arithmetical averages in Table 2 reveals that the arithmetical average value of the relaxation
dimension relevant to the reasons for participation in agritourism is (  =4,41), the relevant arithmetical average
value for the life, relationship quality and adventure dimension is (  =4,08) while the value for the arithmetical
average for the agricultural experiences dimension is (  =3,96). According to these findings Turkish agritourists
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participate in agritourism in order to escape the stress of daily life, get away from the city, relax mentally and
physically and enjoy nature more than compared to other reasons.
Table 3. Ranking of the mean agritourist motivations
Descriptive statistics
Mean

Std. deviation

statistic*

statistic

To enjoy scenery

4,70

0,52

To enjoy life

4,55

0,67

To relax mentally

4,49

0,72

To improve health and well-being

4,43

0,78

To get away from city life

4,39

0,84

To be in an agricultural environment

4,29

0,74

To relax physically

4,28

0,90

To escape from day-to-day stress

4,21

1,01

To experience agricultural life and activities

4,14

1,01

To strengthen relationships

3,93

1,08

To make friends or meet people with similar interests

3,87

1,11

To improve agricultural skills

3,79

1,09

To have an adventure

3,62

1,22

To attend agricultural events or festivals

3,61

1,19

Note: N=196; *5-point likert scale.

According to Table 3 it is evident that “enjoying the scenery” (  = 4,70) is the main motivation of the
agritourists. In comparison, the lowest average for agritourist participation appeared to be ‘to attend agricultural
events or festivals’ (  =3.61) which was the last on the list.
5. Discussion and Conclusions
Agritourism appears to be significant type of alternative tourism to mass tourism which continues to rule in the
world. Nature and the environment which are significant particularly for the sustainability of tourism in terms of
mass tourism are being destroyed on a major scale. Although even developed countries carry out necessary
works and take precautions to conserve nature and the environment, due to the nature of mass tourism damage is
unavoidable. In addition, during the past years people who want to distance themselves from the hectic and
stressful urban life and take refuge in the arms of nature have taken an intense interest in agritourism all over the
world.
This study which endeavored to determine the motivations of agritourists to participate in agritourism revealed
that agritourists choose agritourism for reasons such as to enjoy the scenery, enjoy life and relax mentally. In
other words, agritourists participate in agritourism in order to relax mentally or physically and be in touch with
nature. Srikatanyoo and Campiranon (2010) who carried out a study in Chiang Mai, a city in Thailand, achieved
similar results. The research carried out by the authors showed that the main motivations of agritourists were
mental relaxation and to enjoy nature. Jolly and Reynolds (2005) carried out a study in California’s Sacramento
and Yolo cities to determine the motivations of agritourists to participate in agritourism. The study results
showed that the main motivation of agritourists was to buy home made fresh products. The other reasons are
sequenced as resting, discovering nature, visiting friends and family and participating in farm activities. In a
study carried out by Che et al. (2006) in Michigan state it was discovered that the main motivation of
agritourists to participate in agritourism was to buy fresh fruit and vegetables.
This study revealed that agritourists participated in agritourism to relax rather than to participate in agricultural
experiences. For this reason at this point it is possible to make some suggestions to farm owners/managers who
are active in agritourism in Turkey. Instead of prioritizing the organization of agricultural activities such as
agricultural events or festivals, farm owners would do better to ensure an environment where tourists can relax
mentally and physically, rest and be in a natural habitat.
A study of international literature reveals that the number of studies dealing with agritourists and particularly
studies related to the motivations of agritourists to participate in agritourism are very few. It is believed that this
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study will make a significant contribution in this area. Researchers can contribute to the gap in this area by
carrying out studies to reveal the motivations of agritourists to participate in agritourism in different countries in
the world and compare the results with those of the few existing studies.
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